LinkedIn
Advertising PRO

Settembre 2026

up4business



Comprendere le
LinkedIin ADS:
numeri e trend

up4business



CONTENT
TYPE

Single
Creator
Posts

Mobile

2021(%) 2026 (%) = Change | 2021(%) 2026 (%)

63% 46% -17pp 57% 45%
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Change

-12pp

Multiple
Creator
Posts

12% 12% = 15% 1N%

-4pp

Suggested
Posts

0% 1% +1pp 0% 8%

+8pp

Promoted
Company
Content

15% 20% +5pp 16% 26%

+10pp

Linkedin
Ads

4% 9% +5pp 5% 9%

+4pp

Organic
Company
Content

6% 2% -4pp 7% 1%

Fonte: Algorithm Report 2026

-6pp
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ESTIMATED SPEND ON SOCIAL MEDIA ADVERTISING (IN U.S. DOLLARS) AND ITS SHARE OF THE DIGITAL ADVERTISING MARKET I
ALY

ESTIMATED ANNUAL YEAR-ON-YEAR CHANGE SOCIAL MEDIA'S SHARE OF YEAR-ON-YEAR CHANGE IN
SPEND ON SOCIAL MEDIA IN SOCIAL MEDIA TOTAL DIGITAL ADVERTISING SOCIAL MEDIA'S SHARE OF TOTAL
ADVERTISING (USD) ADVERTISING SPEND SPEND (ESTIMATED) DIGITAL ADVERTISING SPEND

15 f

$2.60 +11.1% 34.9% +2.4%

BILLION +$260 MILLION +82 BPS

e

w
are. i <O> Meltwater

La spesa di social media ads e il 34,9% del digital advertising

Fonte: Digital 2026 Italia (we are social e Meltwater)
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LINKEDIN: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AUDIENCE THAT MARKETERS CAN REACH WITH ADS ON LINKEDIN

NOTE

TOTAL POTENTIAL REACH
OF ADS ON LINKEDIN

in
25.0

MILLION

SHARE: FEMALE LINKEDIN AD REACH
AGED 18+ vs. FEMALE + MALE
LINKEDIN AD REACH ED 18+

@

48.9%

LINKEDIN AD REACH
vs. TOTAL POPULATION

42.3%

HARE: MALE LINKEDIN AD REACH

GED 18+ vs. FEMALE + MALE
LINKEDIN AD REACH ED 18+

31.1%

LINKEDIN AD REACH QUARTER-ON-QUARTER CHANGE
vs. TOTAL INTERNET USERS IN REPORTED LINKEDIN AD REACH

®@ ©

47.0% 0%

[UNCHANGED]

YOPTION: OVERALL LINKEDIN T \: FEMALE LINKEDIN
AD REACH AGED 18+ vs. OVERALL AD REACH AGED +vs. FEMALE
POPULATION AGED 18+ POPULATION AGE +

ii Q

49.5% 8.5%
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ALY

YEAR-ON-YEAR CHANGE IN
REPORTED LINKEDIN AD REACH

+13.6%

+3.00 MILLION
ADOPTION: MALE LINKEDIN
D 18+ vs. MAL

AD REACH AGE
POPULATION

9.4%

we
are

arem <OD> Meltwater

Le LinkedIn ads raggiungono il 42% della popolazione maggiorenne

Fonte: Digital 2026 Italia (we are social e Meltwater)
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LINKEDIN: ADVERTISING AUDIENCE PROFILE

SHARE OF LINKEDIN'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER
NOTE

0,
i 31%

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

18 -24 25-34 35-54 55+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD

we
are. . <O>Meltwater
social

Tutte le fasce demografiche in eta lavorativa sono presenti

Fonte: Digital 2026 Italia (we are social e Meltwater)
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20-30%

Il ROI & migliorato del
20-30% anno su anno
nell'ultimo esercizio
fiscale.

up4business

2-3x il

Incremento di 2-3
volte nei brand
attributes che
fanno pubblicita
su LinkedIn.

A 4 T

Messaggi di
branding e
acquisizione
aumentano di 6
volte la possibilita
di conversione.

353%

Aumento del 33%
nell'intenzione di
acquisto grazie
all'esposizione agli
annunci su LinkedIn.

Fonte: LinkedIn
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6 i G | O

r(:Pc €1.60 €5.19 €5.98 |
CPM €9.18 €234.64 €34.33

| CTR 0.61% 4.26% 0.57% |
Cost per company influenced €128.70 €110.37 €70.11

Cost per contact influenced - €231.77 E €362.39 : €1,033.29
RoAS . 51% . 67% i d21%
fuencedNewBusinessDeals | 2% | 31% | 36%
Shareof Budget 8% 83y | 41y

@ Dreamdatas LinkedIn® Ads Benchmarks Report 2026
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